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“owned and operated by a commumnity
or members of a community... is
characterized by access, public
participation in production and
decision-making. and by nen-profit
listener friendly economics. The
management of the station is in the
hands of hose whouse and listen to it
CWVOICES-UNDP 2004:2) Comumunity
Kadio in its briel history, has come a
long way, Today, there are reported
126 commmity radio stations operated
and managed by non-government
organisations (MNGOs) and educational
instilutions.

Slow Growth of Community Radio

The obstacles in the expansion of
community radio is manifold. Due to
lack of political will the importance
of community radio in economic and
social development has been largely
ignored. It must be emphasised that
commumty radio by itself is neither
an end nor an independent means to
reach everyvone for achieving social
development Tt has to be coordinated
with ground level initiatives and has (o
be thought of as an additional arm and
means of capacity building (YOICES-
UNDP 200430,

Business and finmancial
considerations in market driven
media may be anpther major reason
why the growth of comumunity radia
has been slow. License conditions
alzo implicitly favour well-funded
commmunity radio stations as against
inexpensive low power civil society
supported community radie thal mn
oi1 shoestring budget. Although five
minutes of advertising per hour is
permisgible by the Goverment on
communty radie, the advertisement
revenue appears to be inadequate,

Community radio needs to cater
to both urban and rural marginalized
poor. It also requires a fair deal of
technical and programming expertise,
despite demystified and simplified
radio lechnology. Hence, transfer of
programmming expertise and technical
kreaw how nieeds to be made available
in a timely and regulated manner
to promote and expand community
radio.
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Five functi oning cormmumiy radios
in different parts of the country are
described and discussed. The case
sldies will illustrate the potential of
community radio for development in
a highly stratified, cultrally diverse
and multilngual country. It is argued
that o centralised radio broadeast can
be useful where individual linguistic
abilities are limited and day-lo-
dav information needs are highly
fragmented. It is in this conlext,
community radio seems to provide
the best solution to reach out, to have
dinlogue and two wiry communication
between and among the community
members and to the rest of the country
and world. It alzo helps strengthen the
democratic political system in alargely
monalithic top down nen-responsive
bureaucracy.

Kunjal Panje Kutcl Ji (Sarus Crane
of Onir Kutch)

Kunjal Panje Kuichji community
radio started broadeast since 2001
from All India Radio, Bhuj, Guyarat.
The radio breadcast relates Lo the
concems, aspiralions and creativily
of the women managed by a non-
govermment women’s organization-
Kuteh Meehila Vikers Sangetliers (Kutch
Women vs Developrment Org anization).
Kyl Pemje Kateh Ji radio broadeast
igreceived in a large mamber of Kutch
villages and in the adjoining districts
of Gujaral. The broadeast language
chozen is Kutchi (a dialect of Gujarati).
Familiar folk forms have been used
from among a number of such forms
popular in Kutch. The reporters and the
radio artists are drawn from the local
commumity. Community radio produces
exciting radio programmes featuring
local issues, problems md solulions
in the day -to-day lives of e listeners.
Local community continues to be an
integral part of programme production.
For the programme content women
provide mputs, through exchange of
experiences and ideas and presentation
Format

el Pepyfe Knich Ji oviginally a
sponsored programme and supported
by several extemal and govemimen!
agencies has incorporated new topics

and issues like “women’s leadership and
governance, girls' nght to education,
female foeticide, harassment of brides
for dowry, unnatural deaths and suicide
by women, the pressure on woinen to
give birth to zons, matemal mortality
and disregard of the mother's health”

among other lopics,
Mamma Dhwvand {Ouer Fodoes)

Diegmrna Dfiwersi “commumity ¢able
radio” was a parinership effort of
Budhikote community, located in
Baugarpet Taluka District Kolar,
Kamataka, Namma Divwand claims
to be country 's first cable conununity
radic gation. The production of Nerma
Divwand is  centered in Budhikote.
Budhikote alse has a resource centre
with computer facility linked with the
community radio, (Anthomy, 2004:4),
Earlier, it was eztimated that some 236
additional cable television families
were able to receive Nammra D
Efforts have been made to widen the
reach of Namma Dhwani 1o other
regions (MNair 2007 http:/Yictpr.nic.in
marrrnad bwan v 2jul. hiten), Willi the aom
of expanding Nawrma Divwemi’s reach,
londspeaker broadeast was also started
in Lhree other villages in collabosation
with local resource centres. This
expansion has helped generate income
for Neanmier Diveco,

Nezmma Dinwear has more than 60
gelf help groups in 35 villages in and
arcund Budik ole. The Nearne e
listeners are mainly poor illiterate
women, who have little access to
information. Most women listen to the
radio broadcast in groups,

Mandakini Ki Awaaz (Yoice of
Mandakini)

Mandakini Ki Awaaz (Voice
of Mandakini) community radio
initially started with equal access in
collaboration with ™ Asia Development
Satellite Radio Service™ broadeast in
gelected villages of Garhmial region of
Uttarakhand, The radio broadcasi is
followedl by group-discussion among
hsteners facilitated by specially ramed
village leaders. They highlight the vital
issues raised m the commumity  radio
broadeast Ioice of AMandeaking has a
community radio license
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Voice of Mandakini reaches
listeners of the Mandakini River
Valley, who live in isolated villages of
Garhwal Region, AL present, the Foice
af Mandakin covers less than 10,000
listeners at best which are growing.
The community radio production
eentre known as “Commaunity Meidia
Centre™ 15 located in Bhanaj village.
Since November 2006, it has a fully
fumctional production facility built and
equipped with the IPDC-UNESCO
support.

A mumber of local cable television
networks have started broadeasting
community radio programmes to
increase the outreach of Yoice of
Meandakini like those of Nawmira
Dlwani. In this way, 3 number of
families having cable to television
comection have started listening Foice
of Mandedini. In addition, community
members have distributed radios in
several locations in the same village
Lo ensure access Lo all sections of the
muaril commumnity.

In more than one way, Foice of
Mendaking 13 an extemnally induced
idea among the villagers. The NGOs
appreciated the value of information
and “The concept was welcomed by
the villager with expreszive solidity
and enthusiasm™ (Singh 2007:39),
Initial report indicated “The villagers
were concermed about region-specific
content for therr community rather
than the one being broadeast from
All India Radio to address the needs
of local villagers. People apprecialed
the need Lo have their own community
radio platfiorm . .. o air their views and
opinions directly creating awareness
on marny important issues like right to
information ... (Singh 2007:3%). The
villagers wanted that e community
radio should have an enabling tool to
bring transparency into govermnance.
(Smgh, 2007:39),

Kelu Sakhd (Listen, Friend)

Keln Sakhi (Listen, Friend)
community radio started its broadeast
in November 2006, Kelu Sakhi is
a collaborative community radio
broadcast project undertaken jointly by
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“IT for Change ", Bangalore, Aduhila
Semakhva Karmataka (a grassroots
organisation sel up by Govermment
of Tndia Ffor women's empowermenl)
and Commaonweallh Educational
Media Centre for Asia, (CEMCA)
MNew Delhi,

Kelu Sakhi radio broadcast is
meant to educate poor and illiterate
rural wornen throeagh information and
knowledge. The listeners are members
of Mahila Seenakinva Kerenatafa micro-
creditrural groups ineach village. The
programme content includes women’s
education, health, political mstitutions
and eapacity building/self-sufficiency,
which broadly fall wilhin Mahila
Samakfva § development goals,

Production process and the
production team evolved over
a period of time from among the
partier members. Members of 1T for
Change™ acl as resource persons and
identify content and individuals who
will feature in the programme. The
produclion responsibility 1s largely
shouldered by “IT for Change™ Leam,
in whiich about 20 Mahila Sameakiva
members trained by CEMCA are
active having good understanding of
the production process,

“Radio Active,” Urban

Readio Active in Bengaluni is a
community radio launched in July
2007, In keeping with the traditien of
promoting the welfare and betenmment
of saciety, the Jam Group of [nstilutions
(IG1), a conglomerate of 35 mission
driven educational institutions
launched campus community radio
station. [t serves the cause of progress
and development of the community
at large. Radio Active seeks Lo reach
ouil lo Bengaluni’s masses on jssues
concerning health, environment,
developrent, scientific awareness,
social issues, among other issues
in tum secking to inform, educate,
while entertaining the public {www,
Jgiac in'radioactive/ Aboutus_ htm ),
Althouzh Radio Active has a specific
listener basze. they are not defined by
geographical area. Members from these

groups act as producers of programimes

and also form the listening club. Last
reported, it had thirteen and a hall
hour: of transmizssion a week, and has
appoitted two redio jockeys rom the
coinmunity {Chandran 20100, Redfio
Active has also cumrently launched
several sponsored radio programmes
for revenue generalion. These radio
programmes range from initiatives in
solid wastemanagement lomanagement
of street dogs.

Observations

Mone of the five commumity radios
mentioned started as a community
radio. They remain partially commmunity
radics. Hence, community radio is yet
to emerge in the country o serve the
local information needs. It is hoped that
in the near future, once the Government
of Tndia starts giving leense easily 1o
civil society, populanty of community
radio will be enhanced m the country.
All the five comumunity radios presented
were externally supported without
any assurance of sustainability. 1t is
therefore important to find ways and
means Lo provide sustainability to
eommununity radie. Community radio
has been helpful to both nural and wrban
listeners, especially women in fulfilling
gome of the development goals.

Community radio 15 a process
and cannol exist in socio-palitical
isplation. Community radie is not
simply aboul producing programmes
te broadcast, it requires preparing and
creating awareness and infonmation
of & community radio from the very
beginning. Community radio is
about developing a community-a
neighbotrhood cluster of villages or
college campus, Despite the huge gap
that exists between policy and ground
level realities, the conummity radio
will grow in the future. It is a matter
of time. Due o ‘slow and steady’
expansion of cominunity radio several
of them will die out and a large number
will be bom. It is appropriate to give
civil society the time to respond Lo this
opportunity, sothat they can utilize the
medinm in a more meanmgaful way, as
it is meant to be. Q

(E-mail » binsdeagrawal@zmallcom)
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